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An importance-performance analysis on selection attributes
for young golf apparel consume's

Ji-hae L ee*
Kyung Hee University

[Purpose] The purpose of this study was to find out what young amateur golfers consider the most

when purchasing golf apparel and to find out the Importance-Performance attributes when choosing golf
apparel. [Methods] Amateur golfers in their 20s through 40s who have purchased golf clothing directly

were selected as the subject. A total of 350 questionnaires were distributed using the purposive

sampling method, and 331 copies as a final validity sample. For data analysis exploratory factor analysis

Cronbach’a, frequency analysis, and Importance-Performance analysis by using SPSS 21.0. [Results]

First, except for ‘fancy design’, ‘water-proof function’, ‘elasticity comfort’, ‘brand name’ there were

significant differences between importance and satisfaction of selection attribute. Second, ‘harmonic

colors’, ‘has its own characteristics’, ‘expressing beauty’, ‘elasticity comfort” were analyzed to be situated

in quadrant .

Third, ‘fancy design’, ‘water-proof function’, ‘temperature maintenance function’,

‘elasticity and durability’, ‘brand name’, “high-priced yet popular brand’, ‘popular brand” were analyzed

to be situated in quadrant II. Fourth, ‘comfortable to wear’, ‘convenient for physical activity’ were

analyzed to be situated in quadrant Il. Fifth, ‘can be also worn for outdoor wear’, “‘wear for gathering’,

‘wear as daily attire’ were analyzed to be situated in quadrant IV. [Conclusions] The results will be

the basis for effective target marketing on young amateur golfers who are rapidly emerging and will be

able to grasp the characteristics of golf apparel that they really want.
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Table 1. Characteristic subjects

High importance / Low satisfaction

Quadrant | High priority
High importance / High satisfaction
Quadrant 2 Key drivers achieving satisfaction
Low importance / Low satisfaction
Quadrant 3 Tolerable disadvantage
Quadrant 4 Low importance / High satisfaction

Possible overkill
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Variable n %

AL male 154 46.5
EA=T gender female 177 535
20's 121 36.6
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Table 3. Exploratory factor analysis on golf apparel selection attribute
Variable Aesthetics  Functional Brand Comfort As daily Cronbach's o
dependency attire
fancy design 947 .020 -.006 .025 -.093
expressing beauty 943 -.032 -.057 .090 -.069 043
harmonic colors 918 -011 .020 113 -.043 ’
has its own characteristics .867 057 .058 .104 -.083
sweat absorption function -015 952 117 .070 .030
temperature maintenance function -010 932 131 .048 -.013 289
elasticity and durability 019 921 .082 079 .043 ’
waterproof function .029 .623 .001 .055 -.051
high-priced yet popular brand .065 .108 .899 127 .028
popular brand 041 132 .893 .108 .041 293
brand name -.021 021 .845 -116 -.036 ’
brand recognized by others -.058 054 .828 -.103 -.043
convenient for physical activity 136 .008 .001 929 -.013
elasticity comfort 174 016 027 901 -.004 799
comfortable to wear -.005 237 -.034 777 -.086
wear as daily attire -.067 -.033 .010 -117 948
can be also worn for outdoor wear -.086 -014 .010 -121 934 .854
wear for gathering -.076 .022 -.025 .091 622
Eigen value 3.458 3.106 3.052 2416 2.199
Variance (%) 19.209 17.255 16.954 13.420 12.217
Cumulative (%) 19.209 36.464 53.418 66.838 79.056
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Table 4. Importance & performance of golf apparel selection

attribute (Mean+SD)
) Importance Performance
Variable
M+ SD M+SD
Hammonic 376 945 313 03]
colors
fancy design  3.79 917  3.66  .850
Aesthetics ;
hasitsown 376 931 345 gg7
characteristics
expressing
beauty 3.80 879 347 1.013
waterproof ~ 3.89 923 3.82  .966
lemperature 3 67 g69 371 963
maintenance
Functional
ab:g%?}on 387 895 369 983
elasticity and
durability 3.85 .833 3.72 949
brandname 390  .934 385  1.062
brand
recognizedby 390 941  3.80 1.087
Brand others
dependency .
highpriced yet 3 95 g74 367 1248
popular
popularbrand 3.88 957  3.66 1213
can be also
worn for 305 1137 3.86 941
outdoor wear
As daily wear for
attire . 314 1.053 4.04 956
gathering
wearasdaily 345 1146 390 950
attire
comfortableto 337 ey 358 1.022
wear
convenient for
Comfort physical 298 829 356  .852
activity
elasticity
comfort 357 761 333 984
Total average 3.64 3.66
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Table 5. The rank of importance & performance of golf apparel
selection attribute

Rank Importance Performance
1 high-priced yet popular wear for gathering
2 brand name wear as daily attire
3 brand recognized by others  can be also womn for outdoor wear
4 waterproof brand name
5 popular brand waterproof
6 temperature maintenance brand recognized by others
7 sweat absorption elasticity and durability
8 elasticity and durability temperature maintenance
9 expressing beauty sweat absorption
10 fancy design popular brand
11 Harmonic colors fancy design
12 has its own characteristics high-priced yet popular
13 elasticity comfort comfortable to wear
14 comfortable to wear convenient for physical activity
15 wear as daily attire expressing beauty
16 wear for gathering has its own characteristics

17 canbe also worn for outdoor wear elasticity comfort

18 convenient for physical activity Harmonic colors
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Table 6. Paired t-test on importance and performance of golf apparel selection attribute

Variable importance avg.  performance avg. t p
harmonic colors 378 3.13 8.937° .000
fancy design 3.79 3.66 1.910 .057
has its own characteristics 3.76 3.45 4.548™ .000
expressing beauty 3.80 3.47 4482 .000
waterproof function 3.89 3.82 1.559 120
temperature maintenance function 3.87 3.71 2.344° .020
sweat absorption function 3.87 3.69 2.480° 014
elasticity and durability 3.85 3.72 1.925 .055
brand name 3.90 3.85 .855 393
brand recognized by others 3.90 3.80 1.699 .090
high-priced yet popular 3.95 3.62 4239™ .000
popular brand 3.88 3.66 2.793™ .006
wear as outdoor wear 3.05 3.86 -10.077°" .000
wear for gathering 3.14 4.04 -11.375™ .000
wear as daily attire 3.15 3.90 9.068™ .000
comfortable to wear 3.32 3.65 4738 .000
convenient for physical activity 2.98 3.56 -11.408"" .000
elasticity comfort 3.57 3.33 4.622™ .000
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Table 7. The result of IPA analysis

Quadrant

I harmonic colors, has its own characteristics,
expressing beauty, elasticity comfort

golf apparel selection attribute

fancy design, waterproof, temperature
I maintenance sweat absorption, elasticity brand
recognized by others,
high-priced yet popular brand, popular brand

comfortable to wear, convenient for physical
activity

can be also worn for outdoor wear, wear for
gathering, wear as daily attire
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