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6) Branded Content Marketing Association (BCMA). (2013). Defining Branded Content for the Digital Age. Developing a clearer understanding of a ‘new'key marketing
concept.
7) Kunz R, & Elsisser, F. (2016). Crossmediale Markenfiinrung durch ,Branded Entertainment *, In Marken und Medien (pp. 53—77). Springer Gabler, Wiesbaden.
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9) “How Red Bul Tumed RB Leipzig into Germany's Most Hated Soccer Team”, (2017). Highsnobiety. June 1
10) Kunz, R, Elsasser, F., & Santomier, J. (2016). Sport-related branded entertainment: the Red Bull phenomenon. Sport, Business and Management: An
International Journal, 6(5), 520-541.
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