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Relationship between group cohesiveness, identification,
communication, and the job satisfaction, customer orientation,
long-term orientation, and positive word of mouth of

employee in indoor swimming pools

Kwang-Soo Lee' & Jung-Hee Jung™*
!Soonchunhyang University & *Dankook University

[Purpose] The purpose of this study is to empirically inquire into the relationship between a indoor
swimming pools employee’s group cohesiveness, swimming pool identification & communication and job
satisfaction, customer orientation, long-term orientation, and positive word of mouth through structural
equation model analysis. [Methods] For this purpose, For this purpose, the survey targeted 221 workers
working at 10 swimming pools in Seoul for over three months. For sampling method, convenience
sampling method was used, while the questionnaire was self-administered. In an effort to verify the
proposed structural model, this study used IBM SPSSWIN Ver. 21.0 and AMOS 18.0. [Results] First,
group cohesiveness, swimming pool identification & communication has positive influence on the job
satisfaction. Second, job satisfaction has positive influence on the customer orientation. Third, job satisfaction
has positive influence on the positive long-term orientation. Fourth, customer orientation has positive
influence on the positive word of mouth. Fifth, long-term orientation has positive influence on the
positive word of mouth.

Key words: Group cohesiveness, Swimming pool identification, Communication, Job satisfaction, Customer
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Table 1. Characteristics of Respondents

Attributes Content Number Frequency (%)
Male 154 69.7
Gender
Female 67 30.3
Twenties 93 42.1
Thirties 77 34.8
Age -
Forties 43 19.5
Fifties 8 3.6
Average of Age 33
Below 1 year 58 26.2
Below 1~3 years 88 39.8
Period of Below 3~5 years 42 19.0
operation Below 5~7 years 21 9.5
Below 7~10 years 4.1
Over 10 years 3 1.4
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Table 2. Confirmatory Factor Analysis and Reliabilities

111

Factors Items SC SE twvalue a CR AVE
The employees respect each other.” - - -
The employees cooperate with each other. 867 .119 -
Group The employees trust each other. 889 168 17.900 .920 .939 .795
cohesiveness
I hope to work with the employees. 871 204 17.275
I’m proud of to be a part of the pool. 821 277 15.556
I personally take offense when somebody criticize the pool I'm working at. 900 .132 -
When an outsider compliments the pool, I feel good as if it was meant forme.  .888 .161 18.899
igl)llﬁ fication I think the pool and I share a common destiny. . 819 275 16202 902 .932 .775
When I refer to the pool I work at, I always say “our pool.” - - -
If things go well with the pool, that’s how things will turn out for me. 736 246 13432
I can freely express my opinions at the pool. 671 344 -
L The pool gives reliable information on the work performance. 871 454 10.117
Communication The pool employees exchange their feedback on each other’s work performance. .708 .163  9.679 803 868 624
People can deliver their opinions to the pool manager freely. 747 407  8.859
I’m quite satisfied with my working conditions.” - - -
I’m satisfied with the way my boss supervises my work. 653 .630 -
Job satisfaction  I’'m satisfied with the relationship with my co-workers. 801 388 13.248 .870 .829 .622
I’m satisfied with the pay for my work. 932 160 10.181
I’m satisfied with the personnel system.” - - -
I provide all the information the customer needs.” - - -
I always serve customers politely. 733 758 -
gg;;ﬁgn 1 promptly respond to customer requests. 884 399 13.103 .907 .847 .582
I do my best to address customer complaints. 896 399 13.273
[ always greet customers with a smile. 859 500 12.725
It’s important to maintain a long-term relationship with the pool.” - - -
Long-term I hope to maintain a long-term relationship with the pool. 776 366 T 973 896 743
orientation It helps me to maintain a long-term relationship with the pool. 901 139 13712 7T ’
I can make sacrifices to maintain a long-term relationship with the pool. 844 229 13.095
I will recommend the pool to lots of people. 858 265 -
Positive word I will say positive things about the pool to my friends. 913 .166 24.897 047 943 806
of mouth I will work hard to promote the pool. 946 108 19.669 ~ T
I will advertise the pool to a lot of people. 867 236 17.045
Fit: ’=446.682, (df=273, p=.000), CFI=.961, TLI=.954, RMSEA=.054
“means item deleted in confirmatory factor analysis
Table 3. Correlations among Variables
Factors Group ~ Pool Communication Job Customer Long-term  Positive word
cohesiveness  identification satisfaction orientation orientation of mouth
Group cohesiveness 1
Pool identification 535" 1
Communication 584" 3417 1
Job satisfaction 669" 5317 5527 1
Customer orientation 503" 404™ 3027 3777 1
Long-term orientation 5317 3137 567" 467" 237" 1
Positive word of mouth 514" 668" 411" 635" 325" 376" 1

"X.01
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Table 4. Testing of the Proposed Hypotheses
Hypotheses Paths SC SE t Acceptance
HI Group cohesiveness — Job satisfaction 344 075 4.610 Accepted
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