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PURPOSE The purpose of this study was to investigate the relationship between the
integrated marketing communication (IMC) attribute of professional baseball teams,
their fans’ perceived value, and voluntary behavior related to the parent company.
METHODS In this study, the target population consisted of spectators watching
a professional baseball game. A survey was conducted on 360 fans watching the
KIA tigers’ and kt wiz' home game using the convenience sampling method. Finally,
a total of 261 were used for data analysis, and frequency, confirmatory factor,
reliability, correlation, structural equation model analyses using SPSS 20.0 and
AMOS 20.0. RESULTS Main findings are as follows: First, interactivity of professional
baseball teams’IMC had positive effects on the emotional value. Second, interactivity
and reminders from the parent companies of professional baseball teams’' IMC had
positive effects on social value. Third, stakeholder connectivity and reminders from
parent company of professional baseball teams’IMC had positive effects on altruistic
value. Fourth, with regard to the social aspect, the fans’ perceived value had positive
effects on loyalty, customer participation and customer cooperation of voluntary
behavior related to parent company. Lastly, with regard to the altruistic aspect, the
fans’ perceived value had positive effects on customer cooperation of voluntary
behavior related to the parent company. CONCLUSIONS Therefore, professional
baseball teams should identify the IMC elements that fans perceive as important
and establish effective marketing communication strategies to enhance the
perceived value of their brand among their fans, ultimately increasing their voluntary
engagement with the parent company.
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7192 g ARG ARTUACIA S o]-&sto] ZALY A
3 Ae A E A7 Qo] AEAZE AHAEA AAAE £
gk ofuet £ 54Ql HIHE olu e} & FAJsto] FFAL B
HE 2ALO 7 o]0 4= I E St1A}F st (Madhavaram et al.,
2005; Percy, 2011). #Aol= A& Q] HFmAE o]-§5t FaL
o 22 I ARUAIAE st Aol F8 uARAFUA]
A Zoldttd, @4 7149 vHABARTUA AL 7149 A&,
AEIA 9 B Eof tiof v Amo] ARk ARGl 4B AEZ
Bl AN D AESZ A7]7] 913t &5 2 E(Lee & Shon, 2018)
AAIET Uk kA @Afoll= 7o) mjAn|t]o] g1 Egt of
Yet T (sales promotion), &% Al(public relations), 2
HutA" (direct marketing), 2~ZAA(sponsorship), BTL(below
the line), CTL(cross over the line) 53 #2 2 2jo|1 a3k
&50] 7t ARUACIA +HES A8 o= &85t Ut
E3 719G AU AREES B3 SNS(H o] AE, EQE, IA
B9 5), 21, GAIE 5 b ARUACIA £EE9 &
Aol 915 7]&olA HAtH(Kang et al., 2014).

7192 BE "HARARUACIAE B6tEs AEE skl vt
(Belch & Belch, 2010; Kang et al., 2014). &£H&29] 5302 Q13|
e HAIAE Aot 7|des Sl =2 71 3o,
Aol tet AR LF HEoA TA|A] o A TO] AHF AR YA
oldZ Eofl 7+t 22 SA4HQ v FETO RN 7| W&
Zdof] =22 11 thKang et al., 2014). ES, A9 £33l
2802 g H|ZE&H H|-go] FaH wet nAFg AR YA
9] F3tol gt d 8 go] S=| Ut Kang et al., 2014).

nEaxzd 9 SFuAEARYAClA(Integrated
Marketing Communication, °]3} IMC) &%0] tjst 842 2l
Alekal ohergt &2 S Ukl Qlok. EHoA] 29 55 o
T FEY AurAel A7) R A7), A, "HA, WA o, 271
AE ol tiet et JRE AFoly ReERg, Fi, 94, 7+
TV, W& 52 5o ot a2 E 7ty 27|47 ddd gz
oloz A A AstaA; Fstal ot EF F7A2 -
I 271G AdE A4, 23 9 oju|A] 55 °]89
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, 2B, §FE, YoHEAE 77105 Ad 5 ot
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= Zo] obd uHAg YA HA oA RE wfF e} AR E HeF
2 2Asto] aMoA LE wAIX| 9} o]u| & HHE EAIZ O

B gk Az A5, 7 HE 9 Foff 5ol o]Foj s
ot Qloth. okt ol EAA FhS o R nE ARFYA
A J93 AE2HS vEste] Ao 2N T AR EY ol
A 9 ol =tE]y] ok TAFQ] Pevhgol 93 uE
AEE Ho2E0 &2 AAE FEILEE o TANET
o] AFHE Zr5 A} wEstal Qlok E3h mltolE Egato] A
F ARYA A ok doatgAo] Yehue, 5] I =g
Oft eyt Ly Ygo] E4SH BAS Wi lE S
So] TZof Feto] IMC 52 59 273 Add 719
B/dotal S84 AAFOE olojx]7] gt | AHEE =
Lot 9tk o]Het IMC $A4E0] nAxke] 7Z2st 412 B4
HASTHA S gt A g 40)7] ol Q1zte] gEo JFS
o x| 7HA], A1) 5 A2 A 71RO ol G m| A= :
2ol 3 @7} Ith(Kang, 2015: Kim, 20106).

7FA2k 7HQlo] Aofrb= dlof 9lo] ojwgt B=E ki, ojE A
P AAVE ZAsH He FEHQ] A9OoZ(Solomon &
Rabolt, 2004), 7iQlelu et &olA Ueptes 240 2351 9 A
3|4 vj7 Sof 93] FAEHAn et al., 2013). 7H = 7Q19] €]
T P53 AYAFOEHN 71F SolAE AHATF FF5k= 7t
A7k FQlQ1A o] ol ¥t=A] mhetsta o]ajd a7t YIthKim &
Kim, 2014). ¥4 ofyg} 7]J2 70| | ZtsHe 7HA| = o] 8 gt
a7t 9ok Cho(2013)= 7HA[o tisf atAI® Q] 7|&22 Edjztil
5192 H, Park(2010)2 7149 vHAIY w82 T<edtA A& E A
H| A0 w3to] opd Ao 71X & westes Ao|BE A&} A
H| A9 7FA & F4l 02 dtd HAIAE A dfjof gtk 51t

F 2 AHAES AE AATE ofy gt 1 Qb "L Sli= ofolH o],
712, 25k A Fufietal glo, JEEA o Wse} g0l H&
S AH|AE HIbE o] et ABjREo] et AHZER] A ¥
St a1 Stk ACE ol A BolFr] Aol l| AHZFX] 7 EAY
ol ARA Aty BEE & AP R WskE WA HAsg &
S BA A A&l 7HIHIE ABZEX7E WstEglon, AES
|43 AEgle] A7NELS & 5 e AES Agsts 7Hdy
oF 22 A7) Aol 1 7HA ol &5t A4 7HA = WekE L 9l
THKim, 2016). 18 thil R34 A& AR 4lo] sh= Zio] ofd
APglEtE ek &ollA A& 7he] 452 9 wERS w73t Ab
3|4 7} E Z35ka YhKim, 2017b). E3F, AH]AFS0] 34,
A7, Qbdel W AlS 21 L AT AuEa g Anrt S
7v=]o] ERQlofA Mt JF S vXE= Aol tet o]ty 7HAE &
T3k QAokKim, 2018). ©] 2} 7| QoA = oAl = s A
AMA o] &5 TS fJof QFehe A
H], 7S EAID S ol AES AAtela, A Ak A
S-S L 5 Qe S &0, 7149 Ag
7] 9o A AQEs FR7HAEE 5ol o
At o]HH, 7199 4FHQ vAE 5 YoM HtEAl 1
Zo] S5k 7H 3ol FolQIA| metstal M GEE S 8wt
ot El=A] 223 AR wE 7HR] ERE WSk gotshe A
o] %Q38}tHKim, 2011; Kim, 2013).

o] §HYsHE T AH|24kQ]o) Slof S SHE 95t A
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< % 147N Y FHE AZEI Sl FAloltH(Lee & Heo,
2007). 3t Wsto] gyrSo] 1 AH9] theFgk A& ol sistal
Hhak2 A
), 14T L5 AR BAE FA ot SAHLA FH L HAYL-Y
£ GA5F2AF =85kl Utk (Harvard Open Lecture Research
Association, 2019). ItA &8RS} D] T LH|AEL o}o]
dol, 2A 4 EAA] 5 7199 StEYEA o] ZFET gl
ot ol2fgt W3l LoA TEHLE 2 AI7E AFE 0] FH AH]
ARE, ek 53 -2 AFEC] 2HAEY] FeHsto] g o
3t A=etS Algohs ol ol #lEo] mETHKim, 2013). ole]l
o2t SAE SHCE APEHUH 7] AFolA] Bt o 1A
T 7147 A AR YAl FESka glom, §5] 179 A
Al A BHPT Ho], §& T ALH P wHEE At g
uH5] AP 1 lth(Heo & Jun, 2015; Yun & Choi, 2009).

Yun(2009)2 A PLA7F 7199 AFH ABjAd] S T
A DASA F2 A ARYUAIAS FEFOEA 7149 &
G2t 9S FYPFIEE 51, Cho(2017)2 ABIRZF E o]4f 7]
JolA AlFst= 7Rl thgt =84F d7go] obd 7| AT} FE e
< B9l 7HE FEdd & Sl SEE Ao R Holof gith
3tk Kim(2018)%® FH AHAES EATS Fujsid of
Zgol obd 7199 AlE, An|Ac] ofelro] W A& oFal Yolrt
2 Jgol ol dofot= AL HAJoh 5kl ofof ot
Park(2010)2 7121 & S4 22 17 9 AL3|eL 1A 4L Bl A
A o, @8 9 4% olFojfof gl SkQltt. Schneider
& Bowen(1995)2 7|4E0] 1A A3 P& o] Fol x| &
gt BA71 oA shskA 2 Aol AdE PLjof] gigk F8
& AFSFAAL, Yun(2009)2 719 7 A 9 A& g 58
Agog uAY A Fg £92H, Heo(2013)2 79| 73
AYgHo] 53 F= WEY AEH P olEoj A = A=A
PSS dotE = Zo] v Fasirtal sho] Zd gelof gt
AESlE A7 Qg Aot

wrebA 2 Ao A= ZEoR o] IMCE 5 Z2HA T

flo d

i

Qo A7 QA ol BAR ABA, AL, B A
oz F4sto] IMC B5 240l st Me] Azkel 7Hx9l A,
A2, olebd FhxIote] BAE Lobn mA shglom, X\zke 74K
£ 59 e 4 Qe 57190 i AL W9 F4E, 07
ol DAF o] 3] Lobr 1} o1}, 0|F B wo] Fal
745 sk} 9 743 WS 9Iet Lok o] wIHS IMC A
2 st B8 21, 5710 tEt £uAYFL 2T 5
Qlt Mol A\7He 1A S ety £ % 4 9t 2Aas
vhelstaat g

0|27 ug L A7

1. AR AT YA 0l A

z7]oll= IMCOll sl v]=FaL i P AFE 3l(American Association
of Advertising Agencies)|Al& FaL, JHuAY, FuiESA, 55
A 53 22 g ARy Al EEol it el 7]
7o, R 4B 182 ARYAClA ads ST ¢
UEE gt -2 Sots THAIRARFUA A AFY 7Hg’

ro
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2t A 9Jsch(Kitchen & Schultz, 1999, AQ1-&). o]= 7iE
2 o]Fojxd 1, PR, Y 5 AFUA N SHES
2 5ot 2IAFOZH FHEZY] AYA 83E &
A st on B2 ] 284S Foigeted 23S W
(Belch & Belch, 2010). Yo7} IMCE 7]1& 384 £404 ¢
HAAE AEo 2 FAH o4l Blso|uxE FAT
U=E mA G AFYA A 845 2E E BASHE AU E &
A= AtHReid, 2005). ESF 7]1E AFYA A thAdoldd 1A
E2 7|9 9L uE 4 s ot oS AR S dEdE BE
ABYA oA HHL w25 (Duncan, 2002; Fill, 2002), IT 7]<&
o] 2 Q22 ujtjo] 5HOZ Q] AHAFAY] Ao At-g-2
AFUA A BHAE S5t IAIE FAsta k.

AN A chFet Auzr &0 tf-35k7] Y&l EhEA AR
yAlold et & IMCOll 5ok et Kim(2012b)s Z25+
Tk IMC E-50] ool x|t B Eolu|z]of 7k | Hctal st
A, Lee & Lee(2015)& TR ol 1k9] IMC E-50] FEetolu] %]
9} I AGEZof| JFS v sklrh. EZF Heo(2013)2> Z&of
T 7 IMC 50 e, Fotolu]x] 9 kg to] S |
Zttal shoih, ol4ke] AE Ba IMC &0 384 Feoly]
A& dAsteY 22 31 Yot 1AES
L5 FA5tH, A& IAE FA6tA} ot T4 2 540
IAYPF O F Yehdtia sto] AnAtEE E 5 kel Bk IMC
5o aAEE AT 4 ok E3 IMC 85 stgjaclez
Kim(2012b)= 31, TuiE37], S5, o[HlE, tolHEMAIXR +
239901, Lee & Lee(2015)2 IMC &5 wuj&A, Q& gwf,
TH, 31, o[flEE FESFA L, Heo(2013)2 IMC &5 ¥,
- g, dujEA, o[HlE, SEE FE5T, An & Kim(2019)
2 HuiEA, AZAMH A, FH, oHIER TR oW, Kim et
al.(2020)2 FaL, AXT, TE, WS, o[HlER FE519Tt.

IMCe}F e E AYATES AmEY, tiEo] IMCae &

£ A&t QAR IMC oA AFYAClA Ao A AHEEHH
o oofe Z2nd $uS g g 2ol OgE ARSItE EAIE
o] Qlt}. o]= &gt gt IMC MYE-& A2 wrdshA] Est A
53 JrH= ZAolth(Kang, 2015; Kim & Kim, 2019). ©]o] wzh
Kang(2015)= 7199 IMC &5-& 7 o2 vk = o] of
d 53 I A IMCE5o] o] @A o]FofAfof =% tish
£49 Mdoz HET "art ok st &, A& IMC i
gL ukslo] Tgok Feko] IMC E5of tigh £4 519891
T "art gk WA, 4 HAAE 9 k&5t 1A
A, 71994 @ DA ZTS TFAA T WA o] 9o
theFet olsfAAeke] S BElste] S5l TAE A=
olgjTARIete] AZAA o] Ut} EFE vit]olE &-85to] Tt W
S A ARYUA IS Fote S840 9o,
5] ] ZRop Frkdt mro] E4S #AE W = d
grodsto] MEo] LRop Fetko] IMC E5-& 59 27Y2
H 7194 RS FA5ta FHE AR o]ox]7] gt |
o] shdE Fa vt Qlnt. mEbA, 2 AFollAEs 2okt
IMC &5 tigt &4 gote A ZT2ofF Fete] 48 o
g et aclo @ wA X QBA, ol TAR AZA, FoA8A,
71dag ez FAat o, ol EYE X7 7hx| e} A
Y 919] Aol gt 7HdS ofefef o] A5kt
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o] 12} IMCE AlA|
st glow, AAsHe IMCE Bl 7HAE AZLAI7| 1A =35t
I YtHKim & Kim, 2019). Belch & Belch(2010)%= #ARYA
ol e IAFA Slo] HAE FoaIeE AFSHA L,
Daniel(2012)% ]gfA&H] 7k oA QIZH9] 74 & wtotstal o] & &
Ao st A &, AR 7HX 9] 248 FESAH. Iy 12
OFF b2 W7 e] ARSl A Q) o|giol] 2 ALS|H 7]ofEk= W
9 ZAH A4S g5t tlofl =& 2 JA(Kim et al.,
2019), o]t 7199 vi=h2|et gYEol dist 7G4 s 71
of tigt A<l vhgoll FFE vl HGupta, 2002). o9t A
5to], Kang et al.(2016)2 70| AA|oh= AFSE HYesol &
A4 7HA ) folgt YL w|RTL sho], An|Rbo A FA A Q14
< & 5 9E B ATFS st AH A7 A4E = e
& L=gsfoF k1L, Whang & Jeong(2007)& #7324 447t 92
Arglo A 22 Ao ApE|gfot ol wet 7P 1Az}
o] WES FUA7|7] S8 nAoA #HFH A4S FES| LLo}
of ARYAlAS Agsfof hrtil 5191091, Jeong & Yoo(2008)
2 AHRo|A ojm| x|t A 53 HHH Y 84E0] T
StA| 2r-g-gto] whet 7]de] A EI AlH| Ao e SEe 4 ®
= =28 g 4 QRS dfoF gttt skginh E3h Kang(2015)7
(Kim & Kim, 2019)2 7|9} B Z235%9] IMC &5°] AHAE
oA & AGEEXE Tetetr] fleiAle HAX g, olsiA
A AAA, A5 AEAE Lo et vkl a9, Cao(2007)
= 7149 ARFYE S5 53 AsFeAL A BUAE oot
She o w1 AQl @ 4dky skt B AT Wold} tha 2
ol& Ao, FAKSE 549 aRlol tigh WA AAHES AT =
ULt o] & v o7 mRok ko] IMCeF A 712k
AE A5 Aoto] ot 22 AF7HdS AA5koiTt

M4 1 Z2oT o] IMCEIAALRA, oA 284,
JEAGH, BIQAGH)S BHE el 3(HA 9%
2 013 Zele,

3. Lo Fke] IMCOF AFS| A 712] 9] A

Park(2012)2 7199 7HA1& SHAI717] SleiAl= An|Rtete]
Algto] obd theFgt ol BAAES ET TA O] 2HZ HFo
oF 7k FXlo] AFHTI 51313, Cho(2011)& ZEAZ AT
& 2J5te 7|0l tigt 7| d A2 Wo] Aot F4 B 7t
2o A I vk sHFleh. 5], Kim et al.(2007)2
DEARZ FAFAEC] A7)0 B Y5 HEs] Bk AL
A A 53 22 ABA RS 4] 8l 471 etk 5
HIL, Jeong(2016)2 WEO] L7l= NAA, AS|H AP =2 A
x2 Fote] A5A8-& B 7HAE FReHe 2ol Wo] x5t
= 7HAol digk 38 SARgolgal stglom, B3] ALS|F 7HA|
7b FEE 9 v AngEo] §9% FFE v skof A
34 7hA] o] F84E ZFZ5FA . Whang(2014)2 7153, 14
2 Ao] AL A ZiAlol] fogt P vt stof, ARSlE 7}
A5 Y $ Y& 715F0)1 AR A PAE AEsto] AlF
Shohd AHS A 7HA S 2|2 9 SHiStAIE 4= QlThal SH9A, Jeong
& Han(2015) 4H|2}9] 845 utgst Ao at-84 &G0l 7HAE
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HESPe) JFL vIAGT 9k EF, Kang et al(2016)2 7]
219 AelE BBl ASH Aol iR FFS vtk
of, Aol 3R ANL F 4 AL BF AFS FYstel A
88 X7 4218 5 Q=S wesfo} Ak S19x, Ha(2018)
L7199 IMC 35 A 4+ A A2 CSREFH AATO=A
ERelolA] AFLAL F S BI1T ALF o] ol
ASIH A0 JFL v AT St £ AT WLk tha: Fol
glovt, SARE 549 2Qlo] that Wizt BAAS g 4 U9l
o} ol uigo.z mzok? ekl IMCS} AL8lA JHXoke] A
43317 Slstol Tt 2L A7I1ES AsHant,

7Hd 2: 2okt o] IMC(HIAIAILEA, olsidAA |24,
FEAEA, B4 A ) AEE TR H(HA IF

2 4 Rolck.

4. ZEOF 9] IMCE} o8H4 71X 9] #A

Kang(2015) IMC &%5°] 143} st olsi #AA=E29] A
442 ks Bol ¢354 AAE F5ot ol oA A4S
28730l 7I5to] Elojof Fhotal shla, yolrt Al dAgS
GAFOEHN o]F BAE 7HA] FHH7HA] FFAI7]= Hl Egel |
ol 5k Shin & Kim(2012)2 7|do] Z2Ax= ot el
2E[AA] AR ZuAR S Sof ARUACIA BIE S}
el egstar glow, &8, AS A ZAIE 14kl s dshs Tt
A Bl &2 7129t A A 7R E FHAAOF gkl shl L,
Whang(2014)2 7]&0] 482} §HE5-E FE517] flof 34, AHg
2 7tAE Aleshes A 8 Mz AQLe.Z o|gtE] M E AF
shalom, 7199 71so]al 73 HR1 Ado] oetd 7HA| o {9
3t J3FS vtk Sk Kim & Kim(2019) FU] ZLgoft 3
@S Fots B0l et AelA 7]olgte WEY Q14]o] ofE:
2 7}A]of| JFE v ATH 91, Ahn(2016)L 9] IMC &%
< CSR &5 AHAEY A& AAXHLEHN o|eH4 714
£ 7 5 9tk 3kt £ Kang et al.(2016)2 714 9] A3
A AAL5o] oletd 7HA]of |-ol5t YFZ wH AL Shof, AH|A
A SHA JAAE & 5 e &5 AL FHoto] o[eHg 7HA] 7}
Zhd = JEE =Fofof ghttal 619, Kim(2017a)2 WE°]
Ao Y S5 B Br|g AE JRE A A=
olgA AFH EIIdel Het FHAR A2 EIde gt A
7HA o] FF= vA 4 QIH L SFQlTh 2 A 1T thA 2o
Ao, AR E449] gl thet WAz TAASS RIS 4= 3
. 0| ¥l o g TFofy Leto] IMCE} o|ed] 7R 9ke] HAE
Z5t7] flote] o 22 A7HdE A5kt

fl

2 e o

1

rr

D)

N

3o o J

=

o

7bd 3: mgokT ko] IMCEAA AT, olshBAA a4,
HEAEH, BYAGH)S oletd Aol HHA G
2 04 o,

5. Mo A Zke 7HA) ¢ | hofl iR 4= WA

Park(2012)2 34&= 2 142 719 AlE 9 AH|2of oigh vt
B2 o]ojA 7ol fe] ko] H7] wEo] WEA] 2pE A 7}
AE At A&HYA FAE F53oF AL 5L, Kwon
& Park(2007)= A4d 7HA7F S4=0 34211 9= S
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I st} nAE0] S5k 7HXE whebste] Algsfjof gl 5Hl
ot &3 Kim et al.(2016)= 11219] A Z+E 71| 7F 71949 B
= %é l 11 HRA R Jge A g, 1?3; IO FF
23 A EI AHAE ThEo] B4, Y 2 AtglH
4_—‘?— %J% 7&% 7AE A4 e F%E}i o}%h, Ahn &
Lee(2015)2 Atg] 4 7127} FAZ] |95 JFS vt 5f
of, FALE EoI57] Yol 719 AulA AF Al &
W LS Agete] AHEE 7HAE X ZhA Aok gkl skt
Kim & Lee(2015b), Kim & Jin(2014), Shim & Choi(2015)= A1
v 2o gt Azt 77 A ANES ol 1P E0 oSt
PFS vl sto DANEN TA AFEE AuAl THAE
A ZtA A NAE] A P95 o] Fojfof 5tH, Kim(2012a),
Choi(2020)= A7 7127} 4 =ol fojt 93 mAoz 1
o] AZgk 4= Qi 7HA|4E oo R AuAE I%EHOF =l
3}9ith o]E uigro g o] A Z4H 71x]e} 17| go] st A Lo
IAE ASH] Aot th3 T2 AF7HIS AAsHA

7H 4 M) AZHE AR, AB1A, oleka) 57 e
Y20 AHH FFL 112 Zolut.

6. Me| A7HE 7139} wr| Qo] e mAFol ] B
T AFol9} Bt Kim & Lee(2015a)2 7] 0401 oAy =7

2 SNSE Z8do2H 1o A AFHe d= % S0l Wt
7H] 42 £o11L, ol &5 AT 7149 AF E AulAE Y

3t ¥ Hobrt 9] FY % 719 ol Helshe § Aud
PAE FET 4 Ak 51, Ahn et al.(2015)2 AFSA 714
% 2ol Fol3t JFL v ATk o] 1A ZelE o]Zo]
95 71949] AMH|A AF A] 2FHT 7 7L Adgo
i*‘i A8 A 7FAE A A Aok AL ohdeh. Kim & Jin(2014),
Kim & Lee(2015b)= Au| A0 tigt A 25 7127} 1 AuES &
o AZFodofl [-oJ_t FFE wIRTAL stof u ARSI oA AlE
He Aulag) S AZAA 249 AEQl Folg ol Bo] i
oF 3ttt 51912 ™, Chun et al.(2007)= 140l 7HXE &4 |z
W42 DATEEO] LolA TAFAo) FHH JFg v]AcT 5}
gich. ol2 uieko 2 Wo| Azbhel X9k B 7] o] st Tz
A A5 Astol e 2 A7/ AHatqnt,

7hd 50 o] AzkE AR @A, A, olebR)m ] Qo] T
TAFelo] H(HA G 1) o]t

7. W] A zte 7pxeF 7| Gof tig A E 9] A

Whang(2019)2 A7|W&E2 SHoA 2 344 7127 7|54

< Fufakal CSR 7192 &t CSR AlE-S At 5 At
Hoz AR A AuAdHYE Folgt TS nHTtL 5HFl L,
Kang(2016)= AH3]4 7Hx)7F g 9jko] /93t S vzt
SR o™, Ahn & Lee(2015)¥ Jeong(2010)2 L A47IA| 7} EF o=
of f-9Jet J&S vt 5FF L T3 Kim & Jin(2014), Kim &
Lee(2015b), Shim et al.(2015)% AB|2of tis] A ZtE 7}2)7F 3
A% Fofl AP F-o3 YIS v|H T ok, Shin et
al.(2016)2 Au|2of thet A Zke H A 7FA) 7L Peel ol Folst
QS mH Tk 81912 ™, Choi et al.(2013)2 7HXE =4 AzFe

IO mo
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Fig. 1. Research model

Table 1. The main demographic profile of the respondents (N=261)

Variables Categories ~ Frequency Percent (%)
Male 140 53.6
Gender
Female 121 46.4
20-29 94 36.0
30-39 78 29.9
Age
40-49 75 28.7
50s or over 14 54
1 104 39.8
2 47 18.0
Average number of 3 39 14.9
watching per month 4 23 3.8
Mor§ than 5 48 18.4
times
Purchases of licensed Yes 169 64.8
products in the last 5
years No 92 352

4% YT G4 opAv, vd AYE BFo] G AP
1, 9E, A, A7 5 AFH angEoe] JFL F
Ssich. 0|2 vhgos Mol Mz st Br1g o
o BAE AF) istel Tt 2L AL

714 6: Mo A7k XA, AH81A, oleba) 571
IAG o] Y(H)H FFL v o],

\‘

=Y Z2okE 2019 41823 MY CAR KBO 2|1’ 9
1070+t & KIA EFo]A R, kt Y& 27) 9] & A7) &
ydos Attt A+ 27 FHo = AT Ol
Eoqt WEo] fed} B7|YGS ATA o] AFE 4 AH|AE
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Table 2. Results of the exploratory factor analysis

Factors Variables 1) 2) 3) 4)
Fan-centered thinking 815 224 .143 165
Identify complaints 72 .140 .059 206
1) Interactivity Two-way communication 753 282 .146 156
Reinforce the contact point 729 316 143 178
Establishing a communication channel .678 217 .188 173
Community member 251 792 138 177
Wide variety of people .164 761 153 .092
2) Stakeholder -~ 0 and youth 289 738 238 168
connectivity -
Local enterprise .250 .661 152 247
Fan communication 215 .617 284 111
Stadium color .084 136 .829 195
Attachment color .089 132 .802 .260
3) Mess.age Consistent message .072 219 157 188
consistency - .
Consistent image 175 267 .627 .148
Do not confuse consistency 157 .099 537 -.064
Zone of brand name 175 130 101 197
4) Remind about  Event of company name 278 .026 162 790
parent company Name of stadium seat .064 192 116 778
Expose parent company name 279 .091 216 176
Eigenvalue 7.384 1.936 1.904 1.152
Proportion of variance (%) 38.862 10.187 10.019 6.064
Cumulative of proportion (%) 38.862 49.049 59.068 65.132
Kaiser-Meyer-Olkin measure of sampling adequancy = .887
Bartlett’s test of sphericity test, Chi-Square = 2669.951, df = 171, Sig = .000

€ ol 4382 Aol E 4 A=E 517] sl shte] HE A
F9E BAshE KIA Blo] A2t ke 912 & AA skt A7) Az
2A17F Aof| KIA EFo]A=e} kt PR F2Ho] S A7AS F A vHE
Sto] B718ES st &9 S Aol gobdle 7 180 ¥
36089 #ES iAo g A7) AlZ A7A] vEE R Hol®
E &4 (convenience sampling method)& &85t T2 S
S5t HESE T 015719, 1Y e 940R 22 44
719 A= 5 SF Hgol FASHAY AFgo] slttal wdE
9955 A QI3 2615(72.5%)F HA| E410lA AHE-sk3iTh

r{ i)

0

1

e Ay

IMCOf| Hgt 2=+ Kang(2015)7} Kim & Kim(2019)7} Duncan
& Moriarty(1997), Reid(2005)9] A5 vIE O &2 WA X LIA,
o|STANELS AAA, FEHEY 5 VA AP R LRI H
T 74 - Bgoto] ARSI, eI B0l E4%t HAE
91 Qls EAE BHgste] B7|FAES FUete] S 47HA] A4
o & FESHAT. T RAMET A4S 9l KIA Efo| A= Fekat
kt 1= 9] EHo| A& HAoto] 2T 5dZF IMC #d €55
= 138 3, TV, AR7IAL /1Yl JE 5 AEARE HIF o R
274 2Rl & eW&S AAotAtt B ZEoR ko] HES
AR oA Aokl = IMC T 52 S40=
= AT 2N AE-SEAE 7] IMC &0l dis 4
1 SHE = AL E FHA5tAH
HAAGEGo tigt SHETS A7FARAE 5ol 122y
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ZH2(ZH7LE, HiY, ARD)o] g 8oz A ki(KIA)
Feto] AAELY, E}%W A E léoH ATE BAHE 1U111E Xl

gt 2 PASIUL, olsieAA AdAel et e W
S35} 2ESTy, ‘W 2ot o g} chokst AFRFE T AESICh, ‘OF—TL
ofufzo] @ SAE HASS gAo 2 A%ty K dAts] 1A

go2 AFUT, ALAY 7Y 2 AEL Yo &

o
B 2 st Eon, 4BAEA] tie SHEGS AHlA
2 Tlolgiey, TR 79 AR T

wA@HolA L SNS R 58 BEtel HUFH 25 VeF,
W AA ATE AAT AL, T ol MIE BEL B &
Mg okstn e, et W Ao] ARzt GolshE
S JALES AT FEI T vlAsol U 2 PHsET 2]
Aol thet 2HEFL WA KIA eholAZ e ke 9= 7
wol g 27193 A
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0}9'13}.
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RSLE A T8 9 Y Belolod 75

ke 912 2 94, AntEQH &g, AP HGG A

32 7710 Ato| =) o]ME A B/ ?iT} ohgg SE(CEL,
YARRIE, SNS )& B0l 7S QAU E H=E 4ot
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SNS &

FAHA HAK3, K5, K7 5), KIA X 54
oHlE Al 7| A, Thget SHERIL, WALOIE,
S 53 21dS
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A7+ 740 B FE = Kahle(1983)2] LOV HEZ 7]¥to
2 3}o] Kim et al.(2016), Park(2016), Whang(2014), Yoo(2014)
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Table 3. Results of the confirmatory factor analysis and reliability

Standardized

Factors Variables Regression Weights Regression Weights S.E. C.R. CR AVE
Stadium color 1.000 .879
Message Attachment color 1.010 887 058 17.436’:: g 501
consistency Consistent message 788 706 .061 12.930
Consistent image 714 .550 077 9.319™
Communicate with the fans 1.000 568
Wide variety of people 1.132 693 134 8.425™
Stakeholder
connectivity Amateur and youth 1.361 .828 .146 9.329“* .850  .536
Community member 1.304 .828 .140 9.328
Local enterprise 1.105 712 129 8.565™""
Identify complaints 1.000 728
Two-way communication 1.091 789 089 123007
Interactivity Fan-centered thinking 1.119 846 085  13.168"" 880  .595
Reinforce the contact point 1.019 792 .083 12.346™
Establishing a communication channel .965 .693 .089 10.779™
Name of stadium seat 1.000 661
Remind Zone of brand name 1.088 22 108 100727
about parent Event of company name 1.256 343 11 1360 S8 008
company P
Expose parent company name 1.211 .867 .105 11.545
Pleasure 1.000 871
Emotional Satisfaction 1.049 886 053 1esu o
value Very interesting 1.085 897 053 2031177
Joy 1.092 .892 054 20.089
Have respect for me 1.000 852
Intimate relationship with others 1.044 873 055 18.849™
Social value Good impression 1.138 917 055 207537 952 799
Self-esteem 1.118 911 055 20464
Social position 1.159 913 056 20.569
Donation activities 1.000 787
o Helping the needy 1.055 894 063 167737
Alvt;‘ll:lsenc Community contribution 1.165 930 066 177197 944 771
Join the development of baseball 1.132 .890 .068 16.677"
Unprovoked help 1.169 882 071 164777
Positive word of mouth 1.000 .861
Recommendation 1.074 .890 055 19.430™
Loyalty : : - 926 758
Make a preferential choice 1.179 .882 .062 19.076
Consider the parent company 1.073 .847 .060 17.752"
Give advice 1.000 852
Customer Give an idea 986 861 056 17.698:: 007 710
participation Inform of a problem 978 .843 .057 17.078
To inform others of their problems 930 813 058 16.110™
Cooperate with staff 1.000 .859
Customer Comply with the regulations 1.136 915 055 20.708:: S —
cooperation Be kind to staff 1.102 908 054 20397
Cooperate in an event 1.063 845 060 17.814
2g2*=1458.653(df=857, p<.001), CFI=.937, TLI=.930, RMSEA=.052
p<.001
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Table 4. Result of the correlation analysis

Factors 1) 2) 3) 4) 5) 6) 7) 8) 9) 10)
1) 1
2) 499” 1
3) 396" 600 1
4) 428" 367" 4817 1
5) 286" 285" 360" 3107 1
6) 4127 478" 6117 4727 446" 1
7) 258" 366" 338" 4417 400™ 505" 1
8) 376" 358" 388" 3957 324" 4737 366" 1
9) 326" 3027 3127 328" 266" 4427 336" 709™ 1
10) 293" 368" 338" 343" 216" 4127 460™ 634" 37" 1

1) Message consistency, 2) Stakeholder connectivity, 3) Interactivity, 4) Remind about parent company, 5) Emotional value,
6) Social value, 7) Altruistic value, 8) Loyalty, 9) Customer participation, 10) Customer cooperation

"p<.01

A P gt A= FHH L8R} FHoE FAHAE, FEY, F
ojo] 883} T A0 F Bettencourt(1997)9] AEE Kim &
Lee(2015a)0] o]-&3F Hwot 3 474 - HYdsto] A&ttt

=

2T B 9 Al

IMC sF918R1& F+/dsh= dlell Lol WAA IR, olsiaAR 44
4, ASAEAAL 7|E AYATE B o R g oo, =
Boptt 3t B o) tigh A/ £ BT TS| A A
otal Qe AA 52 g1l 2 AYsto] 5Pl wt HrE +
‘goto] kst o B g IMCOl thet BAA g QIEA S AATsH

S QQAEAS A Qo] SHETTF QQ1EA HEo]
TSRS AS3H7] 918t KMO(Kaiser-Meyer-Olkin)9] &
Ao} Bartlett®] ©9PEE A2 A3, KMO 24t eE
.887, Bartlett®] @ 22 12 = 2669.951(p<.00)Z 2t
o2 Yehdth(Sung, 2007). B4 83184 A] QRIFE 13
S A BB XM(principal component factor analysis)& A&-51]
FA(eigen value)7F 1.0 o132 g2 F&35110m, 2U3]AL
23 A (varimax)S AHESHETE IMCOll thet B2 gl

A} (Table 2)9} Zo] 11-GA|(eigen value)7t 1.0 E} & 47)
9] QI+ o8 EREY oM, o] 8152 AA|HHK(total variance)
9] 65.132%% AYot= ACE Uyt 8RlReFS J5a-8
4d .678-.815, olalTAA AZEA .617-.792, HAIX LT 537~
.829, B71AAEA .776-.797 = UEh ZF 991 QR olEo]
S0 o1y #g Bong, AT EE FHES AR YET
(Woo, 2012).

HAA QIEA AYE EYE AA #le] thigh geld a1EA
AIE A E, (Table 3) o] x* BAF 1458.653(p<.001)
oz BAFe Aoz Yegoy, Normed x°=1.702, CFI=.937,
TLI=.930, RMSEA=.052 2 A= gko] Kim(2007), Woo(2012)7F
AT = 7]1&Normed x* & 3.0 ©|3}, CFI, TLI & .90 o4,
RMSEA += .10 oJshe]l ¥ & T HA &0 ZEste 22
el ofgh, Kim(2007)2F Woo(2012)7F AA S B&SHA &

Lo Ol
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3 712050 ool B e HAA AT WA B 1) 24
Y2 AYSL F 447 B AT A8t 9A23nY 8

ol et HHFEAFEAS(AVE) ghol .536-.799 18|11 /i AIE
I Zto] .848-.952 &2 YE} IS EFFA(convergent validity)o] &
RBEQSS S5t Hair et al., 1998). tho.2 AA| QAL 7F
9] el = (discriminant validity)S &I5FAF A 221 7+9]
AHRAEAS XS (Table 4)9F 2o Al 221 7+9] A
Al$ Fkol .80 oJst= YEtton, AEH Y EASEA4(AVE)
7} 28 819) JAASo AlgETt & 20 & Y 9 o=
HelgA(discriminant validity)o] & ¥ dch(Fornell & Larker,
1981; Kim, 2007).

A % B

£ Atode ddAelA exeRlo g B JdPsto] 2787t
719H o g SHotA stglon, §gE Ase AH 1 AoA &
AstArt. FJ5E A7 F AR SHEol B4 wodE A=
£ A & A= AR L2 TSI SPSS 20.0 versionZ}
AMOS 20.0 versiono.& £49] EZo] u}e} ¥4 (frequency
analysis), 7]&8A%4(descriptive statistics analysis), B84 &
9184 (exploratory factor analysis), 2912  91E-4(confirmatory
factor analysis), A EA (correlation analysis), F+2EA A E

F(structural equation model)}&-4]S A A5}

AT AP

o2z ZAE vigo R At AFnYd] gt T AS
Alotich E4% B3} 2° g2 1479.552(p<.001) 22 F-A3
o2 Yehg oy, Hong2000)= x* 452 4% E2 279
st wj9- AZASY| w&of| 7|Zkd g-Eo] il sto] TofE 2

o, ol o

oo oy N

12
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A4(fit index)E T3] Wrpsto wekA, »* BF 019 3
e 2|52 AHHEE, Normed x°=2.067, CFI=.902, TLI=.894,
RMSEA=.064, SRMR=.105 & A% gFo] Kim(2007), Woo(2012)
o] W3l AL 7122 Normed x?=3.0 °]s}, CFI+ TLI .90 ©]
A}, RMSEA = .10 ©]3} 18|27 SRMRE .05-.08 °]5}2 YEY H
5 X4 o] HEHOR Hitel= 2R UEth
Kline(2011)> AZrE 7k 9] skI7NdQl A A 714, Ak3l4 7t
, oJetd Zhx| et AP P19 st L, 1A, 1
APY 5 FAASE AR 39, AZH= 7FA e A P9
2= o|aF FAWE Yol 'Iﬂ—r‘ﬂ WAR O] A5 A5t

—r--r— E=

o

= 5549 ol97t et ottt o1& EYE A Z4H 714 ok
22191 A, AS|4, o|eta] 71| 9 ?'—1—2 b2 FEAF AT =
A P99 skl FAE, 1A, IAFH 9 L2} 7F
TEAL o] At A wsty] Yot Ly HIE A Aot

Table 5. Comparison between covariance setting model and base model

. b Norrned
Sortation (CMIN) df

Model 1 1808.412 875 2.067

CFI TLI RMSEA SRMR

902 .894 .064 105

Model 2 1479.552 869 1.703 .936 .930 .052 .057

o SAh Aol mE 29 vl A 4B EE, (Table 5)9
o] B3 27} =¥ 1%t} CFI, TLI, RMSEA, SRMR H&A| 7t &
S A37h vERteH, £ 23] yiAd #AclnE VAR
I JAAESQ AZE 74X 9] 51989l TR FEAS 47
QRS “HA OH&O %XEX} TEATS AT 2P x

o ml ¥R

a7

olX

ol A7SI IS BE) Aolel 2 WIS A28 LA

L (Table 6)3} 2t} 7} 1S "ZEop ko] IMCE &
ZEA] o A (+H)A Oﬂ%h— 1ﬂl Aoltk ot} 7Hd 1-10] digt 2
I ARAS L 111, 3 1.384 B BEAF o R §9o|5X
A(p=.166) YerY a5 7Hd2 7|2k et 7Hd 1-20] ot
A}, A2A 4 g2 050, 72 487 = BAHORE [95HX
Al(p=.626) Yt dg 7ML 7]Zb=E 9t 7Hd 1-300 of
A3}, BEAS L 244, 132 23242 BAHCE [
(p=.020) Yeht s 712 A=At 7HE 1-40] gt =44

_‘FllId_IZ:oZ\i

rsh
Sodr 50 x5S MY b omy

Model 2- Ay Adf <001 o ARAS T2 117, 13h 1.384 2 BAHOE o5t gHA
Model 1 328.86 6 (p=.166) Ueht 813 7442 712k= giet.
Table 6. Results of the hypothesis testing
Hypothesis Path s S.E. t-value P Testing
HI1-1 Message consistency — Emotional value 11 .079 1.384 .166 Reject
H1-2 Stakeholder connectivity — Emotional value .050 124 487 .626 Reject
HI1-3 Interactivity — Emotional value 244 105 2.324 .020 Accept
H1-4 Remind about parent company — Emotional value 117 .091 1.384 .166 Reject
H2-1 Message consistency — Social value .099 .070 1.530 126 Reject
H2-2 Stakeholder connectivity — Social value 128 A11 1.524 127 Reject
H2-3 Interactivity — Social value 444 .098 4973 .001 Accept
H2-4 Remind about parent company — Social value 171 .082 2.485 .013 Accept
H3-1 Message consistency — Altruistic value -.059 .076 -.776 438 Reject
H3-2 Stakeholder connectivity — Altruistic value 308 126 2.994 .003 Accept
H3-3 Interactivity — Altruistic value -.007 .100 -.067 946 Reject
H3-4 Remind about parent company — Altruistic value 352 .094 4.131 .001 Accept
H4-1 Emotional value — Loyalty .106 .073 1.566 117 Reject
H4-2 Social value — Loyalty 394 .074 5.265 .001 Accept
H4-3 Altruistic value — Loyalty 132 .074 1.880 .060 Reject
H5-1 Emotional value — Customer participation .054 .083 7164 445 Reject
H5-2 Social value — Customer participation 390 .084 5.044 .001 Accept
HS5-3 Altruistic value — Customer participation 126 .085 1.730 .084 Reject
He6-1 Emotional value — Customer cooperation -.051 .075 -.754 451 Reject
He-2 Social value — Customer cooperation 290 .074 3.977 .001 Accept
H6-3 Altruistic value — Customer cooperation 355 .080 4917 .001 Accept
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7Hd 2% ‘ERofE ko] IMCE A A ZHA] o H(+H)A JFS
u]Z Zojeyolct, 7Hd 2-10 gt E4 23t A2A 4 g2 .099, t
2 1.53002 SAH & FY51A] EA(p=.126) et s 71
2 712 Qiet 7HE 2-20] it 2443, A2AS 3 128, 13
1.5242 BAHCE G514 gA(p=.127) Yett sig 712 712

et 744 2-39] tigh 244, H2AS g2 444, 13k 4.973
o2 BAFOR §oaHA(p=.001) YL g 7S A= it
7H 2-40) gt B4 AT}, ARZASHL 171, 172 2.4852 B
Ao & FootA (p=.013) YEH} aid 7Hd2 A= Slct.

7Hd 38 ‘mEofF Feko] IMCE o|erd ZhA| o H(+)A HTF
< vl Fo|} ojct. 7} 3-19] it B4 AT, A=ZAS G
-.059, {2 -.776=2 BAHOZ Fo5tA] AA|(p=.438) LrEFLt o
g 7L 71 4= 744 3-20] digt B4 AT, AE2AS g2
308, t#2 2.994 2 EAZH O & §o5A(p=.003) YEIY 3 7t
A2 A= et 7HE 3-30] tigt B4 F 3 H2A 4 g2 -.005,
72 -.0562.2 TAYOE Fo5HA] Al(p=.956) YEY 3T 7k
AL 7| 4= 90t 74 3-40l| el B4 A3t A2AS 32 343, t
e 4.051082 BAACE [R5t (p=.001) HeRH s 7Hd
e =] qict.

7Hd 4= ‘mRoky o Wel AzbE 7l B o] gt
Ao B(+H)A G uld Aoty ot} 74 4-10] High £4
I, ARAS G 1006, 7S 1.566 07 BAH o7 §o51A]
Alp=.117) Yett a5 72 7|2 =90tk 7Hd 4-20f st 24
A}, AZAS 32 394, t32 5.32652 BAZLE {o5HA
(p=.001) Y g 7Hd2 e =9t 7Hd 4-30] gt £4
A, AZAS gre 132, 132 1.880°.% EAH R (o5H
(p=.060) UEt} sig 7Hd-2 712+ = Sict.

7Hd 5% ‘ol o Mol A ztH s 271go] of
ZAztolo] A(+)A FFE uE Zojty ol 74 5-19] thgt
A3, H2AS g2 054, (72 7642 BAZHOE &
Al(p=.445) YePY 3G 7ML 71 2= )t} 71 5-20]
A3 A2A S 2 390, t#2 5.0442 BAHOE {5k
(p=.001) Yt siig 7Hd-2 A== Qlet. 74 5-30] gt 24
3} ARAS G 126, 7S 1.730202 SA Ko Z Gol5tA] &
(p=.084) et} 3l 7Hd 2 717k = SlTt.

7Hd 62 ‘mEokE otk WMo Xzhe 7HA= B Hg 1
AgHo] J(H)A FFS 1A Aot ot} 7 6-10f Higt &
AAY, A2AS g2 -.051, t§2 -.7542 5AHo R fo|5t
A AA(p=.451) Uttt s 7Hd2 71ZbE it 7 6-290 o
3t BAAD ARAS gk 290, (7S 3.9772 BAHCE §9
5HAl(p=.001) YEb dig 7Hd2 A= Qlck 7+ 6-30] gt &
A, BRAF G2 355, @2 49172 BAFOE {5t
(p=.001) UEtL} s 7142 e =] Qict.

S, of

T

ol

o

B
o6 xR

M 2

o g
T
o

A

=9
£ Ao A mroky Frko] IMCeH Mo) A\2H 7H 9 m7]g)
of The Apara Y9io) WAE FH A PO, Tt Lol =
stk

A, o] AN YT FIAEHL A K] F(H)A
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G w13 oItk hs 744 13 A H ek, olefat ke W
So o] QU0 T AN WAALBA, olsheARet)
424, 2719 Aol obd BT 259 YA et
A7g §o AAA A S A4S Aow WE) FHA He
o P52 Gt FAH XS FUAY A P B
£ 710] 458840l APElolof Atk 22 Juldek. Jeong &

Han(2015)& 719450 &8[A Y2E Grget A3gEe] 462
AAsto] 712 & FESt QIHhAL kA, Park & Kim(2015)2 &=
oI d A AHAET DY A MHAEL 5EHOE A
@ BAEE mooly S 73, aHRF B9 A7 F/oh=
T e HFHQ] A5 AE-S strfoto] E AFAIE Ao
At} 3 Holbrook & Hirschman(1982)2 7|43} 112] 7+ A5
&S Bl 589 S FEet nAH o] YEhdTia 59l
i1, Lee(2010)= 14T A A1 A +52 AlvH 71X A
THAR A B0l FP=E AR, 149 FHE =017] {dl
A A AFUA A g ol&ste] 71dx 1A 719 A3
2+E 71315 giAld 2927t Slohal sho] 2 AFAIE A A|5H3
b AA ZRoft MEE §FE, JAAETIH, 7 o & 5o gt
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